
 

Title: Design & UX Lead  
Reports to: Chief Marketing Officer  
Based in: London 
Travel: Covers both Tech City UK and Tech North so will need to travel to the North on a regular basis 

Design & UX Lead 

Launched by the UK Prime Minister David Cameron in 2010, Tech City UK supports digital 
entrepreneurship across the nation, with regional bases in London and Northern England. 

Our aim is to help accelerate the growth of promising digital businesses in the UK. We do 
this by focusing on three areas:  

1. Lifecycle Programmes - running programmes that help digital start ups through 
every stage of their maturity – from seed to IPO or trade sale;  

2. Digital Skills Gap – we are closing the digital skills gap by creating products and 
services that make a measurable difference;  

3. Thought Leadership & Advocacy – using all the data, intelligence and connections 
with the community, we are able to create reports and events that mark us a 
thought leader in creating digital ecosystems  

The culture is one of a start up with a lean mentality. We aim to be agile, transformative 
and authentic in our day-to-day operations.  

The Challenge of the Role  

As Design Lead, you are responsible for making Tech City UK’s brands, programmes and 
products come alive - both online and offline via every touch point. You’ve got the fun job 
of turning complex ideas into accessible, intuitive and easy-to-use designs for all those 
around the world who use Tech City and Tech North as their door into the UK’s tech 
ecosystem. You will work in a multidisciplinary environment, alongside program 
managers, marketing, research, operations & technical to deliver world-class user design, 
look and feel for the brand and program brands.  
 
You will have a mobile first mentality and strong interpersonal skills, and enjoy working in 
a delivery focused, agile start up environment. You care about technology, culture, media 
& design and ultimately know the difference between great design and good (enough) 
design. You will create digital products that are habit-forming by anticipating what our 
users need, advocating for them and ensuring that the final products surprises and 
delights them.  
 

Main Duties & Responsibilities  

As Design & UX Lead, you will “own” the quality of Design and User experience across the 
organisation. You will straddle marketing and product – making sure that our digital 
products are effortless and delightful to our users, and communicating Tech City’s and 
Tech North’s benefits through superbly designed marketing messages. In particular, you 
will focus on the following … 

● One Website that Amplifies our Impact 
● You will act as the leader in bringing all our various web domains into one 

domain = www.techcityuk.com/xxxxx that improves the user experience of all 
our audience and optimizes our rankings on search engines.  

● You will work with others to create a framework so our design and navigation 

http://www.techcityuk.com/xxxxx


 

is extensible as the organisation changes.  
● Build Brand Equity  

● Ensure our branding is executed the right way across all our properties - in 
London and the North, nationally and internationally – it is recognizable, 
impactful and gains awareness over time.  

● Insure Brand guidelines are regularly updated and  
● Delightful Digital Products  

● Building the User Experience/Design for the next version of Digital Business 
Academy  

● Building new digital assets that make our insights from the UK digital 
ecosystem come alive.  

● Striking and Unique Physical Products  

● Design the physical collateral for programmes, such as the Tech Nation 
Report, booklets for programmes, etc.  

In order to execute you duties, you will…  

● Work collaboratively across the team and with external partners 

● Use accepted agile practices to track your progress.  

● In the Product arena, you will own the visual and interactive design. This means you 
will…. 

o Help define the user model and user interface and new and existing product 
and features  

o Develop high level and detailed storyboards, mock-ups and prototypes to 
effectively communicate interaction and design ideas.  

o Gauge the usability of new and existing products and make constructive 
suggestions for change.  

o Design new features and enhancements that will increase engagement, make 
users feel a sense of accomplishment and drive loyalty.  

o Focus on quality over quantity. Create a highly relevant experience on each 
type of format – whether it is print or digital. On digital, the experience has to 
be work well with the given screen and operating system constraints – 
desktop, small screen mobile, and tablet.  

o Manage expectations at each step with all involved, from stakeholders to the 
development teams and business operations teams.  

● In the Marketing arena, you will… 

o Help define the narrative that will shape the visual design language used in 
campaigns.  

o Create a library of visual components that can be used by the team for 
anything from conference presentations to digital marketing campaigns to 
third party banners.  

o Execute designs as needed for various collateral.  

o Introduce ways to make our marketing efforts more template driven, needing 
less manual intervention.  



 

 

Essential skills and experience  

● Experience 

o Have at least 5 years experience developing enterprise-level, customer-facing 
digital product 

o You have a solid track record of solving the needs of customers with 
innovative design and UX on all popular screen sizes and operating systems 

o You have worked extensively with mobile and desktop sites. 

o Have significant experience working with agile projects at scale, with different 
streams and different stakeholders. 

o Have proven track record working with Marketing teams to create powerful 
visual messages.  

o Have successfully worked with international and virtual teams 

o You have a proven track record of launching and driving adoption of new 
products.  

o Proven track record of delivering products through collaboration with key 
stakeholders and technical teams.  

● Skills 

o  Excellent communicator at all levels, a natural evangelist who is passionate 
about design and UX  as a discipline and it vital role in creating a great 
experience. 

o Demonstrate superior business judgment based on skills, intuition and 
experience. 

o BA degree in Design (e.g. interaction, graphic, visual communications, 
product, industrial), HCI, CS, or a related field. 

o Demonstrated experience in designing usable web-based interfaces. 

o Expert HTML skills. 

o Knowledge of JavaScript for rapid prototyping purpose 

o Strong, clean visual design sense 

o Excellent leadership, communication and teamwork skills. 
o Back up your opinions with data and clear well-structured cases.  

o Have a record of establishing credibility with technical leaders as well as 
commercial and content leaders.  

o Strong  analytical and verbal skills; quick thinker and clear communicator. 

● Attitude 

o You are execution focused and have a proven record of success in complex 
environments.  

o Results-driven, high-performing, high-quality work attitude  

o You are an evangelist for great design and relish the challenge to introduce 



 

the discipline into the Tech City and Tech North teams.  

o You must demonstrate the maturity to work independently on a day-to-day 
basis and have the wisdom to know when to collaborate, delegate and/or 
escalate.  

Contact Details  

If you are interested, please send a covering letter, your CV and a short email to 
anusha@techcityuk.com for more details. No agencies please. Tech City UK is an equal 
opportunities employer. Job applicants may be asked to provide evidence of their ability 
to work and live in the country where the role exists.  

 


